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Audience Profile 


Demographic Profile 


96 of А18+ AMA, English Canada 
BBM Canada PPM Data M-Su 2a-2a (Jan3-May29/11) 


1 48 53. 52 "n 1 57 AT. 61 | 


c 
- 
-— 
eo 


Ф Ф ч © ч + и Ф + СЬ ә] + 

* 5 o ч D о Б Y c t e 

Total TV @ 5 Е © © u ә ә S5 £S Ф 

[7] = = N fc “б S5 N 

DIY Network liii и б EE го in 
E: I I 

au г 


More likely to: 


• Spend $7500+ on home repairs/renovations (125) such as carpets/flooring 
(138), and bathroom renos (150), spend $1500+ on appliance (145), and 
$2000+ on furniture 


* Enjoy performing major (110) and basic (140) car maintenance themselves, and 
plan to spend $25,000+ on a new vehicle this year 


e |nvest in RESPs (165), stocks (135), use credit unions (139), insurance 
companies (136) and have a personal line of credit (132) 


* Own a cottage or recreation property (127) or motor home/camping trailer (125) 


* Enjoy fine dining (117), use food as a personal reward (127), and always make 
breakfast at home (114) 


Visit the theatre/ballet/opera/symphony (132), national/provincial park (127) 
and exhibitions/carnivals/fairs/markets (121) 


Attend a professional sporting event (126), and visit a bar/pub (123) or casino (113) 


Source: Fall'10 BBM Extended Diary Data, A18-54, English Canada, % composition indexed to TV population, M-Su ба-2а 


